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Who can
What will m
Regular log truc :
What are the hauling costs to each potential destination?
What are the Mill requirements?

What are the current market conditions? Which way is it
trending?

What will my reforestation costs be?
Economies of scale — Can | log more now? Should I?




* Logging contractors

e Mills/exporters



Chip N
3Mill
2 Mill
High Grade (SM/3P+)
Do you have poles?



High
Small end diameter of logs Grade

Species  5"-7" 8"-11" 12"-15" 16"-19" 20"+ SM/3P+ Poles TOTAL

DF 18% 27% 33% 13% 5% 2% 2% 100%

26% 44% 20% 8% 2% 100%
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to one able
to sell my small logs for
more than pulp?
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Logs sold by 1,000 board feet
(MBF)
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e Every mill log lengths

they want

* Not all mills are looking for the same lengths
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Buse Timber,
Canyon Lumber
Formark, Everett
Fritch Mill, Snohomish

r Company, Bow
ducts, LaConner
Hamilton

Poles

The Oeser Company, Bellingham
Bell Timber, Conway

McFarland-Cascade, Arlington

Pulp
Willis Enterprises, Everett
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